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Pioneer in quantification tools and support for decisionaking

Since 1989, specialists in the measurement environmental and health
guality of products and services in France and Europe

At the interface of the environment and products, a large range of service
for public and private decisions makers

Lite cycle assessment For a wide variety of sectors:
: : Food
Environmental labelling of products Construction
Ecodesign of products Retall
Energy
Greening the supply chain Industry
e Transport
Assessment of public policies Waste

Services
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Impact quantification
Environmental evaluation,
Energy statements,
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Since 1989, our references include: = N



http://www.lexmark.fr/uncomplicate/site/home/0,7085,256846_0_0_fr,00.html

: M ‘ Context
bioys: Ongoing initiatives (1/2

I Voluntary initiatives from various stakeholders...

& A CASINQFR) A METI (JP)

& /A Orange/WWHFR) #Z A KoreaEceProductsinstitute
=% A Lecler(FR) = A ThailandGhGManagement

¥ A Carbon Trust (UK) = 0Org.
s=m A WakMart (US) A WRI/WBSCD
A Okozentrum Langenbruck Myclimate” 1SO TC207

A The Climate Cfservancy (US) A X
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A Consumer sensitization and support in the choice of
environmentally friendly products

A Assessment of the feasibility of environmental labelling
and carbon footprint

A Help suppliers over the whole supply chain to act on
environmental issues

A Demonstrate green commitments of retailers and
Industrials
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A «La mention des impacts environnementaux des produits et des offri
RS LINBailldAz2zy RS aSNIAOSa t 0214
progressivement développée, y compris au niveau communautaire,
X » (article 47)

A Adopted in July 2009

1 Grenelle
A «A partir du *rjanvier 2011, le consommateur doit étre informé, par
G2AS RS YINJdzZ-3SZ RQSUAIdzSGIl 3S3
approprié, du contenu en équivalent carbone des produits et de leur
SYO I f f»{aRi€e 8H)
A Adopted by the Senate in October 2009. Will go under review at the
Assembly in the coming months.
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} Provideconsumerswith environmentalinformationthat canbe
usedascriteriain apurchasingsituation

A ComparisohBenchmarkingf productg referenceswithin a category
of product

A Comparisorof the environmentalimpacts ofcategoriesof products
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