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Pioneer in quantification tools and support for decision-making

Since 1989, specialists in the measurement environmental and health 

quality of products and services in France and Europe

At the interface of the environment and products, a large range of services 

for public and private decisions makers

 

For a wide variety of sectors:Life cycle assessment

Environmental labelling of products

Eco-design of products

Assessment of public policies

Greening the supply chain



.LhΩǎ ŀŎǘƛǾƛǘƛŜǎ

Since 1989, our references include:

http://www.lexmark.fr/uncomplicate/site/home/0,7085,256846_0_0_fr,00.html


Context
Ongoing initiatives (1/2)Χ

}Voluntary initiatives from various stakeholders...
ÁCASINO(FR)

ÁOrange/WWF(FR)

ÁLeclerc(FR)

ÁCarbon Trust (UK)

ÁWal-Mart (US)

ÁÖkozentrum Langenbruck Myclimate

ÁThe Climate CO2nservancy (US)

ÁMETI (JP)

ÁKoreaEco-ProductsInstitute

ÁThailand GhGManagement 
Org.

ÁWRI/WBSCD

ÁISO TC207

ÁΧ



Context
Ongoing initiatives (2/2)

}Χ ǿƛǘƘ ƳǳƭǘƛǇƭŜ ƻōƧŜŎǘƛǾŜǎ ŀƴŘ ǊŀǘƛƻƴŀƭŜǎΥ 

ÁConsumer sensitization and support in the choice of 
environmentally friendly products

ÁAssessment of the feasibility of environmental labelling 
and carbon footprint

ÁHelp suppliers over the whole supply chain to act on 
environmental issues

ÁDemonstrate green commitments of retailers and 
industrials



}Grenelle I 

Á« La mention des impacts environnementaux des produits et des offres 
ŘŜ ǇǊŜǎǘŀǘƛƻƴ ŘŜ ǎŜǊǾƛŎŜǎ Ł ŎƻǘŞ ŘŜ ƭΩŀŦŦƛŎƘŀƎŜ ŘŜ ƭŜǳǊ ǇǊƛȄ ǎŜǊŀ 
progressivement développée, y compris au niveau communautaire, 
Χ» (article 47)

ÁAdopted in July 2009

}Grenelle II

Á« À partir du 1er janvier 2011, le consommateur doit être informé, par 
ǾƻƛŜ ŘŜ ƳŀǊǉǳŀƎŜΣ ŘΩŞǘƛǉǳŜǘŀƎŜΣ ŘΩŀŦŦƛŎƘŀƎŜ ƻǳ ǇŀǊ ǘƻǳǘ ŀǳǘǊŜ ǇǊƻŎŞŘŞ 
approprié, du contenu en équivalent carbone des produits et de leur 
ŜƳōŀƭƭŀƎŜ Χ » (article 85-I)

ÁAdopted by the Senate in October 2009. Will go under review at the 
Assembly in the coming months.

Legislative Context
ζDǊŜƴŜƭƭŜ ŘŜ ƭΩŜƴǾƛǊƻƴƴŜƳŜƴǘ»



}Provideconsumerswith environmentalinformation that canbe
usedas criteria in a purchasingsituation

ĄComparison/Benchmarkingof products/ referenceswithin a category
of product

ĄComparisonof the environmentalimpacts of categoriesof products

}Threemain principles

1. Product+Packaging

2. Life Cycle approach

3. Multi-criteria

General principles of the mandatory 
environmental labelling

Extraction MP 
Emballage

Extraction MP 
Produit

Transformation, 
Conditionnement

Distribution

Consommation, 
Utilisation

Fin de vie

Logistique


