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We are living on credit without knowing the interest rate!
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1961: 4307 m2

arable land/person 2007: 2137 m2

Carbon, Water, Oil, Minerals, Food, Jobs, Education, Security, é

?
Source: FAO Source: FAO

2050

You and your Business ïour Future at Stake!
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Carbon & more
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ÁHow to offer incentives for more sustainable 
production?

ÁHow to capitalize on environmental best practice?
ÁHow to respond to changing consumer 

expectations?
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Would prefer climate friendly products 
even at remarkably higher prices.

Would prefer climate friendly products 
even if they would be slightly more 
expensive.

Would prefer climate friendly products 
but not at higher prices.

Iôm satisfied with the currently 
available products and would 
continue purchasing them.

Almost every second 
consumer would accept a 
slightly higher price for 
climate-friendly products
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Sustainability Flower

(Working Title)

In times of shrinking 

resources and growing 

population itôs not 

enough to sustain the 

planet. We need 

sustainable 

development - a

Meaningful Footprint.



The approach

ÁGRI plus

ïAdvantage:

ÁConvince through performance

ÁStay comparable
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The Criteria
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working title


